
                                      
 
 
 
 

 

 

MPPA WILL CLOSE THE YEAR 2021 AS LEADING FOOD RETAILER WITH WIDEST 
PRESENCE AT MOST ONLINE PLATFORM THROUGH LATEST COLLABORATION 

WITH HAPPYFRESH  
  
Tangerang, November 4, 2021 – Approaching toward the 2021 yearend and Christmas & New Year 
seasons, PT. Matahari Putra Prima Tbk (“Company/MPPA”), continues to strengthen its O2O omni-
channel as one of the leading food retail companies with widest presence at most online platforms in 
Indonesia through the announcement of its latest collaboration with HappyFresh starting tomorrow. 
The two companies are expanding their operational reach across Java Bali, Sumatra and Sulawesi to 
cover 39 virtual stores. 

 
The new partnership is to expand the food and household products on HappyFresh, one of Southeast 
Asia’s most simple and convenient online grocery service with over 700 top supermarkets, 
hypermarkets and grocers across Indonesia, Malaysia & Thailand, by enabling MPPA to put Hypermart, 
Foodmart, Primo and Hyfresh virtual official Stores on the online platform in order to provide more 
access and convenience for valued customers to shop their daily food and household items. 
 
With MPPA virtual Official Stores on HappyFresh, customers will have more choices and assortments 
in purchasing over 5,000 products, including over 800 fresh products, grocery, household needs at the 
convenience of HappyFresh's popular smartphone application and website. MPPA also assures the 
same product quality, prices and promotions being offered at the Company’s physical stores, Chat & 
Shop & Hypermart Online.  

 
Consumers at home and offices can conveniently shop fresh products and daily necessities through 
HappyFresh online service while still following the implementation of PPKM and social distancing 
measures amid Covid-19 situation, with added convenience of making payments using both cash-on-
delivery (COD), e-wallet payment, virtual account and other cashless methods as an additional security 
measure toward health protocols. By shopping online, we also help our government in their effort to 
prevent a potential of 3rd wave of Covid-19, given that more and more people are mobilizing in this 
upcoming year-end holiday season.  

 
Commemorating the launch of this collaboration, consumers can enjoy special prices of 5% less than 
in-store prices for all products and free delivery when shopping via HappyFresh platform (except for 
promotional items and government-controlled products) starting November 5 until the end of 2021.  
These discounts are applied to almost all items. 
 
To differentiate from the others, the fresh product offered by MPPA have also received the halal 
certification from The Assessment Institute for Foods, Drugs and Cosmetics of The Indonesian Council 
of Ulama (“LPPOM MUI”), which makes MPPA being the first modern retailer in Indonesia to receive 
Halal Decree for fresh products. 



                                      
 
 
 
 

 

 

 
Elliot Dickson, Chief Executive Officer of MPPA, commented, “We are delighted to announce our 
latest partnership with HappyFresh as we are entering into the end of 2021 as well as anticipating the 
upcoming Christmas and New Year seasons. Our collaboration with HappyFresh, which is an online 
grocery services in the Southeast Asia region which already has participation from most other 
Indonesian food retailers, together with our other collaborations with other leading marketplaces in 
Indonesia, definitely set another achievement for MPPA becoming the food retailer with widest 
presence at most online marketplaces in Indonesia. This partnership distinguishes MPPA from others 
and certainly marks a milestone for its O2O strategy going forward. We hope to continue to expand 
our partnership with HappyFresh with more features and virtual stores to come in the future.” 

 
Filippo Candrini, Managing Director of HappyFresh added, “We are thrilled to announce our 
partnership with MPPA as part of HappyFresh continuous commitment to provide the most simple 
and convenient online grocery shopping experience to customers in Indonesia. In recent times MPPA 
placed great focus on e-groceries as one key aspect of today's consumers preference and we therefore 
found an important synergy leveraging on each other's expertise.  Throughout 2021 we have 
expanded our reach into new cities like Bali, Makassar, Medan, Semarang and we look forward to 
adding more virtual stores in present and future cities with MPPA.” 
 
 

***OOO*** 
  

For further information, please contact: 
PT. Matahari Putra Prima Tbk.                                                                     
Danny Kojongian                                                                                         Fernando Repy 
Director – Corporate Secretary & Public Affairs                                      Head of Public Relations 
Email: corporate.communication@hypermart.co.id                             fernando.repi@hypermart.co.id 
Website: http://mppa.co.id                                                                           
  
 
About HappyFresh 
HappyFresh is Southeast Asia’s most simple and convenient online grocery company headquartered in Jakarta, Indonesia 
with operations in Indonesia (Greater Jakarta, Bandung, Surabaya, Malang, Semarang, Bali, Makassar, and Medan), Malaysia, 
and Thailand. The services include online groceries for mass customers and pantry supplies for its corporate clients by 
partnering with well-known retail chains since 2015. The company’s well-trained personal shopper handpicks the fresh 
groceries while the delivery time slots are available for the same day up until the following three days. Our mission is to 
provide online grocery delivery services to all households across Southeast Asia so as to simplify people’s lives.  
 
The HappyFresh application is available for download via iOS and Android. 
 

For further information, please contact: 
PR Team – HappyFresh 
Grace Kelly B 
Sr. PR & Organic Marketing Associate 
Email: grace.banea@happyfresh.com 
Mobile: +6281399116961 
  



                                      
 
 
 
 

 

 

This press release has been prepared by PT Matahari Putra Prima Tbk (MPPA) and is circulated for the purpose of general 
information only. It is not intended for any specific person or purpose and does not constitute a recommendation regarding 
the securities of MPPA.  No warranty (expressed or implied) is made to the accuracy or completeness of the information. All 
opinions and estimations included in this release constitute our judgment as of this date and are subject to change without 
prior notice. MPPA disclaims any responsibility or liability whatsoever arising which may be brought against or suffered by 
any person as a result of reliance upon the whole or any part of the contents of this press release and neither MPPA nor any 
of its affiliated companies and their respective employees and agents accepts liability for any errors, omissions, negligent or 
otherwise, in this press release and any inaccuracy herein or omission here from which might otherwise arise. 

Forward-Looking Statements 

Certain statements in this release are or may be forward-looking statements.  These statements typically contain words such 
as "will", "expects" and "anticipates" and words of similar import.  By their nature, forward looking statements involve a 
number of risks and uncertainties that could cause actual events or results to differ materially from those described in this 
release. Factors that could cause actual results to differ include, but are not limited to, economic, social and political 
conditions in Indonesia; the state of the property industry in Indonesia; prevailing market conditions; increases in regulatory 
burdens in Indonesia, including environmental regulations and compliance costs; fluctuations in foreign currency exchange 
rates; interest rate trends, cost of capital and capital availability; the anticipated demand and selling prices for our 
developments and related capital expenditures and investments; the cost of construction; availability of real estate property; 
competition from other companies and venues; shifts in customer demands; changes in operation expenses, including 
employee wages, benefits and training, governmental and public policy changes; our ability to be and remain competitive; 
our financial condition, business strategy as well as the plans and objectives of our management for future operations; 
generation of future receivables; and environmental compliance and remediation. Should one or more of these uncertainties 
or risks, among others, materialize; actual results may vary materially from those estimated, anticipated or projected. 
Specifically, but without limitation, capital costs could increase, projects could be delayed and anticipated improvements in 
production, capacity or performance might not be fully realized. Although we believe that the expectations of our 
management as reflected by such forward-looking statements are reasonable based on information currently available to 
us, no assurances can be given that such expectations will prove to have been correct. You should not unduly rely on such 
statements. In any event, these statements speak only as of the date hereof, and we undertake no obligation to update or 
revise any of them, whether as a result of new information, future events or otherwise. 


